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ABSTRACT

A method for advertising, comprising the steps of generating
a high-quality image; placing one or more advertising data
in a predetermined location of the high-quality image; and
fixing the high-quality image and advertising data to a
utilitarian object. The advertising data is thereby placed in
the high-quality image on an object therein so that the
advertising data appears to be part of the particular object in
the high-quality image.
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1
ADVERTISING METHOD AND APPARATUS

The entire contents of U.S. application Ser. No. 09/925,
443 filed Aug. 9, 2001 is hereby incorporated herein by
reference.

BACKGROUND OF THE INVENTION

Advertising is an important medium for presenting a
brand name to a user. However, rather than simply present-
ing a brand name, it is necessary for an advertising medium
to present a company’s brand name in a way that a user is
not put-off by the presentation. Therefore, it would be
desirable to improve promotion and advertising methods and
apparatus to achieve these goals.

SUMMARY OF THE INVENTION

Generally speaking and in accordance to the invention, an
improved advertising method and apparatus are provided in
which a high-quality, photographic image is presented on a
plate or other similar useful item. This high-quality photo-
graph is designed to look life like, and may include objects
related to a company’s material business, or objects that can
include a logo thereon in a subtle and tasteful manner.
Rather than simply providing a logo across the photo, the
company’s logo is embedded to look as if it were part of one
of'the objects included in the photograph. In this manner, the
firm’s logo is presented in a palatable manner, is easily
visible to a viewer, and associates the logo and company
name with a particular product or field of use.

Additionally, the photograph is preferably a high-quality
photographic image, chemical or digital, but may comprise
any photographic technique of sufficient quality. This pho-
tograph in digital format may comprise up to as high as 850
dpi, or higher, so a lifelike image is produced. This photo-
graph, including company logo information is preferably
printed on a reverse side of a food quality film. This food
quality film is then fixed to the plate or other utilitarian
object noted above. Preferably, this utilitarian object com-
prises a disposable plate, or a permanent plate, but may
comprise other objects such as a clamshell, food container,
cup, other tableware or the like, as desired. In this manner,
the high quality photograph, including desired advertise-
ments and objects in similar fields of use are presented in a
flattering, inexpensive, unobtrusive and highly distributable
manner.

Still other objects and advantages of the invention will in
part the obvious and will in part be apparent from the
specification and the drawings.

The invention accordingly comprises the several steps and
the relation of one or more of such steps with respect to each
of the others, and the apparatus embodying features of
instruction, combinations of elements and arrangement of
parts that are adapted to affect such steps, or as exemplified
in the following detailed disclosure, and the scope of the
invention will be indicated in the claims.

BRIEF DESCRIPTION OF THE DRAWINGS

For a more complete understanding of the invention,
reference is made to the following description and accom-
panying drawings, in which:

FIG. 1 is a cross-section depicting a plate constructed in
accordance with a first embodiment of the invention;

FIG. 2 is a flowchart diagram depicting a preprocess for
producing the plate of FIG. 1;
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2

FIG. 3 is a cross-section depicting a plate constructed in
accordance with a second embodiment of the invention;

FIG. 4 is a cross-section depicting a plate constructed in
accordance with a third embodiment of the invention;

FIGS. 5A-12B depict various plates constructed in accor-
dance with the invention;

FIGS. 13A-13D depict various views of a clamshell
constructed in accordance with the invention; and

FIG. 14 depicts a further clamshell constructed in accor-
dance with the invention.

DETAILED DESCRIPTION OF THE
PREFERRED EMBODIMENTS

Referring first to FIG. 1, a cross-section of a plate
constructed in accordance with a first embodiment of the
invention is shown. As is shown in FIG. 1, a plate 10
comprises a substrate 12, an outer coating film 16 having an
image 15 printed (preferably) thereon. Substrate 12 is
formed of any appropriate disposable plate material, and
may comprise Styrofoam™, BioMax™, paperboard, card-
board, EarthShell™, PVC (polyvinylchloride), PET (poly-
ester), HIPS (High Impact Polystyrene), PVDC, HDPE,
Polypropylene, molded fiberboard or any other material
used to form a plate, clamshell, beverage container, or other
tableware item. These materials may be disposable or per-
manent. While this substrate may be preformed into the
shape of a plate or other item, it is also possible that the
substrate is provided as a straight sheet, and is molded upon
the application of the remainder of the film and images as
will be discussed below. Furthermore, if a non-disposable
substrate is used, it may be formed to shape before this
process begins.

Fixed to substrate 12 is substantially transparent outer-
coating film 16. Film 16 is also substantially glossy. Film 16
may comprise PVC, PET, HIPS, PVDC, HDPE, Polypro-
pylene, BioMax™ or the like. This film is provided for
carrying an image 15 thereon. Image 15 is preferably a
high-quality or distinctive photographic image utilizing
chemical photography, but may comprise a digital photo-
graph or the like if sufficient quality can be attained. Thus,
image 15 is printed on the film, preferably in a reversed type
print on the underside thereof so that upon the placement of
film 16 adjacent substrate 12 in a trap printing process, an
image is properly viewable to a user of the plate from above.
The contents of image 15 will be discussed below. The
image may also be printed on substrate 12 and the film
applied as a coating.

If applied to the underside of film 16, any type of ink
maybe used. The same goes if applied to substrate 12.
However, if applied to the outer surface of film 16 (as will
be described below) a food-grade ink must be employed.
The application processes for applying ink 15 include:
digital printing, pad printing, gravure printing, flexographic
printing, offset printing, or the like.

Thus, film 16 is provided encasing substrate 12 and image
thereby affixing film 16 and image 15 to substrate 12. Film
16 is provided as a food quality material such as approved
by the FDA. Therefore, upon application of film 16, plate 10
includes image 15 printed thereon, but is still provided as a
food-quality object. Thus, a plate with an image 15 is
provided that is still made as a food quality item. While a
plate is shown, other objects such as cups, beverage holders,
clamshells, other tableware items or the like may be used.

Referring next to FIG. 2, a flowchart depicting a method
for constructing a plate such as that depicted in FIG. 1 in
accordance with the invention is shown. As is shown in FIG.
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2, a mock layout for desired plate design is first created at
step 17, and at step 18 a configuration blueprint is created.
Next, at step 19 a mold, including a plate shape is generated.
This would include the plate, clamshell or beverage con-
tainer shape, and may comprise cutouts or perforations as
desired. Then, at step 20 a high-quality photograph or other
printed image of an object designed to be put on the plate
according to the mock layout is taken.

At step 21, the company logo data or other advertising
data is added (“stripped in”) at an appropriate location of the
image. This appropriate location is typically a portion of an
object contained in the photograph that is subtle, and may or
may not be a standard location for such a logo. Of course,
multiple logos on a single plate may be used. The precise
position of this logo material will be discussed below. The
logo data may also be provided as part of the original
photograph.

A company logo data may be provided to a manufacturing
process as a hard copy which may then be scanned and
digitally integrated into the photograph, or may be provided
as a digital file which is similarly incorporated into the
digital photograph. Furthermore, in accordance with an
additional embodiment of the invention, it would be possible
to allow users to order such a photograph with logo data over
the Internet or other computerized network. Thus, a user
might log on to a particular website, and transmit a scan or
a digital photo thereto. Alternatively, a photo could be
selected from a store at the website. Thereafter, company or
other individualized data can be selected or designated and
placed by a user. Upon completion of the designed process,
the user is prompted to selected particular number of plates
to be produced, and these plates are then produced and sent
to a user.

This procedure may be beneficial if a user wishes to have
plates for a particular event, such as a sports party, bridal
shower, birthday, anniversary or the like. Thus, it would be
possible for a user to request a personalized photographic
plate with individual data, or logo data placed thereon.
Furthermore, this individual might select a particular num-
ber of plates for a promotional lunch, picnic or the like for
a particular company, thereby allowing the logo data to
further advertise the name of the company.

After the photograph is completed, and includes the
desired advertising data after step 21 or step 22, the com-
plete image is printed on a film at step 23. This is image 15
being printed on the reverse side of film 16 as shown in FIG.
1. Typically, this image is printed in reverse so that upon
viewing of the image from the side of the film not receiving
the printing, a proper image is viewed. Alternatively, this
image may be printed directly on the substrate, or even on
the outside of the film, as described above. After printed on
the film, this film is placed adjacent plate substrate 12 at step
24. This film is therefore placed in an appropriate location,
as it will be positioned in the final product. Thereafter, at
step 26, if the plate substrate was previously provided as a
non-molded piece (or other material not yet formed into a
plate or other shape), the plate is formed according to the
generated design and the film and image are affixed thereto
in either a single pressing step, or multiple steps as necessary
depending upon the forming process. Alternatively, if the
plate provided at step 24 was already formed into the design
form, the film and image are affixed together without the
requirement of pressing a plate formed out of the substrate.

The forming process may employ known processes that
result in a high-gloss outer surface for the product. These

20

25

35

40

45

50

55

60

65

4

processes include hydroforming, thermoforming, vacuum-
forming, baked batter forming, or molded fiberboard (using
a batter or pulp).

Additionally, compensation may be employed to ensure
an undistorted view of the image after formation. Thus, by
choosing only a shallow angle for the sidewall, distortion is
minimized. Furthermore, the image could be pre-distorted to
account for distortion that will take place upon formation.
Thus, after formation, an undistorted image will be pre-
sented.

Referring next to FIG. 3, a plate constructed in accor-
dance to the second embodiment of the invention is shown.
Plate 30 shown in FIG. 3 includes elements similar to that
of plate 1, with an additional film 17 having photograph or
image 18 printed thereon. Specifically, in accordance with
the invention, rather than simply providing artwork on a
single side of a plate, it is also possible to provide artwork
or other material on the second, lower side of plate 30 as
shown in FIG. 3. Thus, in this feature, a photograph or the
like 18 is printed onto a film 17 and is placed on the under
side of the substrate. Thereafter, the film is fixed to the lower
side of substrate 12 of plate 30 similarly to the manner in
which film 16 is fixed to the upper surface of substrate 12 of
plate 30.

While this image 18 provided on substrate 17 may com-
prise further artwork, pictures, icons or the like in a preferred
embodiment, this material comprises one or more open-
ended questions or provocative statement evoking an opin-
ionated response. These questions may be based on a topic
related to the depicted artwork, or alternatively may be
based on any other category or subject. Furthermore, these
questions may be formed in conjunction with one or more
perforations set in the plate formed in accordance with the
generated mold. By providing an open-ended question gen-
erating an opinionated response on the lower side surface of
the plate, it is possible to facilitate conversations in places or
locations where users may or may not know each other and
may desire help in beginning conversations. In addition to
providing open-ended questions, close-ended questions with
specific answers may be provided based upon a particular
subject, category, affiliated or unaffiliated with the artwork
or the like.

The construction process for the manufacture of the plate
at FIG. 3 will not be discussed separate from the construc-
tion of FIG. 2. The only difference is that at step 23, instead
of printing a single complete image on film, an image is
printed on two films, each of these films is placed in the
appropriate position, either above or below the plate sub-
strate, and are fixed thereto. Therefore, the steps taken are
the same, with the use of two films and images rather than
simply one.

Referring next to FIG. 4, a plate 40 constructed in
accordance with a third embodiment of the invention is
shown. Plate 40 includes all of the elements of plate 30 of
FIG. 3, and further comprises outer image layers 41 and 42
formed on the outside of film layers 16 and 17, respectively.
As noted above, the ink forming these images is of an
approved food grade. This type of process may be desirable
if a base image is printed under the film, and personalized
information is printed on the outside of the film. The logo
information may also be printed on the outside surface of the
film to allow for easier personalization and a reduction of
cost for small lot sizes. The process of production is similar
to the procedure in FIG. 2, with the addition of a printing
step for the outer surface of both the upper and lower films.

While the tabs have been described as containing ques-
tions, artwork or the like, discount coupons, advertising
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promotions, lottery chances, game pieces, or any other
desirable information may be included thereon.

Referring next to FIGS. 5A and 5B, a plate constructed in
accordance with the invention is shown. As is shown is FIG.
5A, an image 15 is maintained on a plate 30 as described
above. As is further shown, image 15 comprises a plurality
of individual objects 41 that might be maintained within a
purse, for example. Image 15 may cover merely the center
lower section, or may alternatively cover the rim side
portions of the plate. Within the purse is shown money, a
cellular telephone, a key, key chains, and various make-up
items. As is also shown, a company logo 40 is placed, not as
simply a marquee along the image, but rather as an integral
part of an object of the image, in this case, a key-chain. In
this manner, it is possible to provide advertising that appears
subtle to a user, as if it would be an appropriate object to be
enclosed therein.

Referring next to FIG. 5B, the under side of the same plate
is depicted. The under side of this plate depicts a number of
open-ended opinion evoking questions that may be viewed
by a user. As is shown in FIG. 5B, a plurality of opinion-
evoking statements are made, and are available in tear-off
spots (in accordance with perforations 46) so that the user
may remove each tab and read it without disrupting the
position of the plate 30.

FIGS. 6A through 12B show additional art and question
pairs that may be provided in accordance with the invention.
As is evident from these pairs, at certain times, the questions
provided are related to a topic suggested by the artwork,
while in other cases, the questions or statements are sug-
gested in accordance with the location a user might use the
particular item, or the audience that might use a particular
piece of artwork. Reference numbers referring to elements
similar to those in FIGS. 5A and 5B are used throughout.

In any event, the common thread in each of these figures
is that the logo is placed in an inconspicuous, and seemingly
normal or unobtrusive location in the image.

The placement of a particular logo is determined in
accordance with the invention. It is the placement of such a
logo in an unobtrusive and “expected” location (by a con-
sumer) on a high-quality image on a utilitarian object, or
tableware that allows for the overall effectiveness of the
product. Thus, the image is fixed to a plate in a manner
previously described. Using a high resolution photograph
and digital combining technique to include a company logo
as desired, by the advertising method and apparatus pro-
vided allow for an advertiser to present his or her logo in an
inconspicuous manner to various users.

In addition to providing a plate or beverage container, a
clamshell may be provided. Therefore, as is shown in FIGS.
13A-13D, a food clamshell constructed in accordance with
the invention is shown. FIG. 13A depicts a clamshell 130
comprising an upper portion 132 and a lower portion 134.
Lower portion 134 further comprises tabs 136 fixed thereto,
or formed integrally therewith. Of course, tabs 136 could be
formed attached to upper portion 132 as well. As is further
shown in FIG. 13B, similarly to the plate embodiment noted
above, preferably, open-ended questions are positioned on
an underside of tabs 136. FIGS. 13C and 13D depict
clamshell 130 formed as a circle or oval (131). Any shape
may be used.

Clamshell 130 is formed in a manner similar to that of the
plate embodiments noted above, although the top and bot-
tom may be formed together. Thus, all of the discussion of
layers and forming processes noted above are equally appli-
cable to the clamshell.
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As is shown in FIG. 14, artwork may be provided to
disguise clamshell 140 as a particular item, in this case a
hamburger. Thus a top portion 142 is formed with artwork
to look like the top of a bun. Lower portion 144 may be
formed to look like the bottom of a bun, and tabs 146 to look
like lettuce. Logo 141 is included thereon in a manner
similarly to that previously described. In this way, an attrac-
tive advertising medium may be generated and employed.

While one particular embodiment is depicted regarding
the provision of particular tab structure for the plate, clam-
shell or other objects in this application, any of the structures
presented in U.S. patent application Ser. No. 09/925,443,
incorporated herein by reference as noted above, may be
employed.

It will thus be seen that the objects set forth above, among
those made apparent from the preceding description, are
efficiently attained and, because certain changes may be
made in carrying out the above method and in the construc-
tion(s) set forth without departing from the spirit and scope
of the invention, it is intended that all matter contained in the
above description and shown in the accompanying drawings
shall be interpreted as illustrative and not in a limiting sense.

It is also to be understood that the following claims are
intended to cover all of the generic and specific features of
the invention herein described and all statements of the
scope of the invention which, as a matter of language, might
be said to fall therebetween.

What is claimed is:
1. A method for advertising, comprising the steps of:
generating a high-quality photographic image having one
or more image objects therein;
placing one or more advertising data on said one or more
image objects of said high-quality photographic image;
printing said high-quality photographic image and said
advertising data on a utilitarian tableware object; and
fixing a transparent film to said utilitarian tableware
object so that said high-quality photographic image and
said advertising data are visible to a user,
whereby said advertising data appears to be part of said
one or more image objects in the high-quality photo-
graphic image.
2. The method of claim 1, wherein said utilitarian table-
ware object is a plate.
3. The method of claim 1, wherein said utilitarian table-
ware object is a beverage holder or cup/bottle holder.
4. The method of claim 1, wherein said utilitarian object
is a clamshell.
5. The method of claim 1, further comprising the steps of:
creating a mock layout of said utilitarian tableware object;
generating a blueprint of said mock layout; and
generating a mold or other forming apparatus in accor-
dance with said blueprint.
6. The method of claim 1, wherein said advertising data
comprises a company logo.
7. The method of claim 1, wherein said advertising data
is added to said high-quality image in accordance with a
digital combination technique.
8. A method for advertising comprising the steps of:
generating a high-quality photographic image having one
or more image objects therein;
placing one or more advertising data on said one or more
image objects of said high-quality photographic image;
printing said high-quality photographic image and said
advertising data to the underside of a transparent film
before said film is fixed to a utilitarian tableware object;
and
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fixing said transparent film to said utilitarian tableware
object so that said high-quality photographic image and
said advertising data are visible to a user,

whereby said advertising data appears to be part of said
one or more image objects in the high-quality photo-
graphic image.

9. The method of claim 8, wherein said transparent film is
fixed to said utilitarian tableware object in accordance with
a step of forming said utilitarian tableware object out of a
stock material.

10. The method of claim 1, wherein said utilitarian
tableware object is formed of a disposable material.

11. The method of claim 1, wherein said utilitarian
tableware object is formed of a permanent material.

12. An apparatus for advertising, comprising:

a high-quality photographic image;

one or more image objects positioned in said high-quality
photographic image;

advertising data positioned on said one or more image
objects of said high-quality photographic image so that
said advertising data appears to be part of said image
object;

a utilitarian tableware substrate, said high-quality photo-
graphic image and said advertising data being fixed
thereto; and

a first film, said high-quality photographic image and said
advertising data being fixed to an underside of said first
film before being fixed to said utilitarian tableware
substrate.

13. The apparatus of claim 12, further comprising a
second film, a second high-quality photographic image
being fixed thereto, said second film being fixed to said
utilitarian tableware substrate at a location different from a
location at which said first film is fixed.

14. The apparatus of claim 13, wherein said apparatus
comprises a disposable plate, said substrate comprises a
disposable material, said first film is placed on an upper side
of said plate and said second film is placed on a lower side
of said plate.

15. The apparatus of claim 14, wherein said second image
comprises one or more questions.
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16. The apparatus of claim 15, further comprising one or
more perforations in said utilitarian tableware substrate
defining one or more tear-away tabs, at least one of said
questions corresponding in location to said one or more
tear-away tabs.

17. The apparatus of claim 12, further comprising an
additional image fixed to an outer surface of said first film.

18. The apparatus of claim 17, wherein said additional
image is formed of a food-grade quality ink.

19. The apparatus of claim 12, wherein said first film is of
a food-grade quality.

20. The apparatus of claim 12, wherein said high-quality
photographic image and said advertising data are combined
in accordance with a digital combination process.

21. The apparatus of claim 12, wherein said advertising
data is a company logo.

22. The apparatus of claim 12, wherein said utilitarian
tableware substrate is a plate.

23. The apparatus of claim 12, wherein said utilitarian
tableware substrate is a clamshell.

24. An apparatus for advertising, comprising:

a high-quality photographic image;

one or more image objects positioned in said high-quality

photographic image;

advertising data positioned on said one or more image

objects of said high-quality photographic image so that
said advertising data appears to be part of said image
object; and

a utilitarian tableware substrate, said high-quality photo-

graphic image and said advertising data being fixed
thereto,

wherein said high-quality photographic image and said

advertising data are printed on said utilitarian tableware
substrate, and a film is fixed to said utilitarian tableware
substrate over said photographic image and said adver-
tising data.



